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ABOUT ME

ROB
SMITH

Husband Entrepreneur
Mentor Human Rights Activist

Member of the LGBTQIA + Communi’ry

CEO and Founder of The Phluid Project

30+ year retail executive

Macy's | Victoria's Secret | NIKE | Levi's

Personal time spent on boards including

Hetrick Martin Institute, Athlete Ally

Board of Directors for Steve Madden 1ectcling CSR

initiative







THE PHLUID GENERATION: GEN Z
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Understanding
Gender

Gender Attribution
(how your gender is perceived by others)

Gender

1 Sex Assigned at Birth Gender Expression
(how you express your gender)

SOCiaI & . (how the medical community views you)
Consbruct. .

Gender Identity

(how you identify, see yourself)

Gender is a ‘Social Construct rooted in Western Colonization
The "Gender Binary” permeates every aspect of life in Western

society
Gender and Sex are not the same Jching

Everyone has a gender idenﬁ{y and a sexual orientation



WHY THIS MATTERS

46% of LGBTQ+ employees remain in the closet at work.

Unwelcoming workspaces can cause a reduction of 30% of employee
engagement and productivity.

73% of employees who hide their identities at work will most Iikely
leave their company within three years.

Pronoun use and sharing have become common and expected in
universities across the county with 33% of young adults know someone
with genoler neutral pronouns.

Sexual orientation and gender identity and expression (SOGIE) inclusion
policies increase LGBTQ+ employees job satisfaction, commitment to their
employer and health outcomes.

Companies with a long—term commitment to LGBTQIA + inclusiveness
outperform others in their sector.

77% of Generation Z claim that a company's diversity and inclusion

policies are a determining factor for their choice of employer.



PRONOUNS 101

HOW TO ASK FOR SOMEONE'S
GENDER PRONOUN

[ntroduce yourself first

Practice 1eqrning and using pronouns on your
own

Hello my name is _ __ _ and my pronouns are

(she/her/hers).

Ask don't assumel!
What are your name and pronouns?

If you do not know someone’s pronouns and
are too nervous or feel like you have missed
your opportunity to ask use Jrhey/’rhem/’rheirs

or only refer to them as their name

If Yyou mess up - correct YOUIS@H Cll’l& move on

she/her/hers
Jchey/’tl'rem/’cl'reirs
he/him/his

xe/zim/zir

Pronouns do not equal gender iden’ci’cy
Pronouns are not preferred ’c]‘rey are
manda’cory

Learn more about Pronouns here
h’c’fps://www.’fhem.us/s’fory/qender-neutral-

pronouns-lOl-’fhey-’chem-xe-xem



https://www.them.us/story/gender-neutral-pronouns-101-they-them-xe-xem
https://www.them.us/story/gender-neutral-pronouns-101-they-them-xe-xem
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The Phluid Project
inspiring education > affirmation of all

individua pressions.

G.ET. PHLUID

UNDERSTANDING PROGRESSIVE STANDARDS
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